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emotional, social and situational factors’

Introduction

The concept of sustainability in tourism has emerged as a prominent issue for the industry, which
is facing a number of challenges related to environmental impact. These include CO- emissions
from transportation, water and energy consumption in accommodation facilities, and waste
management in tourist destinations (Kiatkawsin and Han 2017; Tourism and the Sustainable
Development Goals - Journey to 2030 2018).

Literature Review

The existing theoretical models, including the Theory of Planned Behaviour (TPB) (Ajzen 1991),
Norm Activation Model (NAM) (Schwartz 2012, 1977), and Value-Belief-Norm (VBN) Theory
(Stern et al. 1999), provide a foundation for understanding tourist behaviour. However, these
frameworks frequently fail to consider pivotal elements (Juvan and Dolnicar 2017) such as
emotions (e.g., eco-guilt, pride) and social dynamics (e.g., peer pressure, group norms). This study
seeks to address these shortcomings, with the aim of enhancing comprehension of the processes
that shape tourists' sustainable choices and of developing effective strategies for promoting them.

Methodology

The systematic review was conducted in accordance with a structured five-step methodology
(Denyer and Tranfield 2009), which included keyword-driven searches across a range of
databases, including Web of Science, EBSCO, and ScienceDirect. The review yielded an initial
pool of 6,520 articles, focusing on studies published in English from 2020 to 2024. Following the
application of screening criteria and the removal of duplicates, 236 articles underwent critical
analysis, with 99 articles subjected to extensive review. A concept-centric approach was employed
to categorize findings into three dimensions: emotional, social, and situational factors. Data
synthesis was conducted using thematic coding and comparative analyses, which highlighted
trends, gaps, and opportunities in sustainable tourism research.

Results

The conceptual framework developed integrates social, emotional and situational factors as key
determinants of behavioural intentions and their translation into sustainable actions. This model is
based on the findings of the systematic literature review, with particular emphasis on the following
aspects:

The influence of emotional factors on sustainable behaviour is significant. Eco-guilt, driven by
awareness of environmental impact, motivates choices such as staying in green hotels (Agoston et
al. 2024; Choi et al. 2015). Similarly, pride in sustainable actions fosters long-term commitment
(Turk et al. 2024). However, the role of diverse emotional states across cultures remains



underexplored. The influence of social norms, peer affiliations and group dynamics on tourist
behaviour is significant. For example, individuals are more likely to adopt sustainable practices
when encouraged by environmentally conscious peers (Manosuthi et al. 2024). The effects of
cultural contexts, particularly the contrast between collectivist and individualist societies,
demonstrate the variability in social influences on sustainability (Nosrati et al. 2024). Situational
factors such of the availability of green options, the perceived value for money, and the supportive
infrastructure (e.g. recycling facilities, CO. offset programs) determine the feasibility of
sustainable choices (Chan et al. 2022; Untaru et al. 2020). Economic incentives, such as discounts
for eco-friendly behaviour, have been demonstrated to be particularly effective in encouraging
sustainable practices (Dharmesti et al. 2020; Han et al. ).

Conclusion

The developed framework integrates the three dimensions, emphasising their interactions. The
interplay between emotional drivers such as eco-guilt and social norms is a key factor in
amplifying sustainable decisions, while situational factors provide the enabling environment. This
holistic model offers theoretical advancements and practical guidance for tourism stakeholders
aiming to foster sustainable practices.

Publication bibliography

Agoston, Csilla; Balazs, Bernadett; Ménus, Ferenc; Varga, Attila (2024): Age differences and
profiles in pro-environmental behavior and eco-emotions. In International Journal of Behavioral
Development 48 (2), pp. 132—-144. DOI: 10.1177/01650254231222436.

Ajzen, Icek (1991): The theory of planned behavior. In Organizational Behavior and Human
Decision Processes 50 (2), pp. 179-211. DOI: 10.1016/0749-5978(91)90020-T.

Chan, M. K.M.; Tsang, N. K.F.; Au, W. C.W. (2022): Effective approaches for encouraging hotel
guests' voluntary bedding linen reuse behavior. In INTERNATIONAL JOURNAL OF HOSPITALITY
MANAGEMENT 101. DOI: 10.1016/j.ijjhm.2021.103105.

Choi, Hyeyoon; Jang, Jichul; Kandampully, Jay (2015): Application of the extended VBN theory to
understand consumers’ decisions about green hotels. In Int J Hosp Manag 51, pp. 87-95. DOI:
10.1016/j.ijhm.2015.08.004.

Denyer, D.; Tranfield, D. (2009): Producing a systematic review The SAGE Handbook of
organizational research methods, pp. 671-689.

Dharmesti, M.; Merrilees, B.; Winata, L. (2020): "I'm mindfully green": examining the
determinants of guest pro-environmental behaviors (PEB) in hotels. In Journal of Hospitality
Marketing & Management 29 (7), pp. 830-847. DOI: 10.1080/19368623.2020.1710317.



Han, Heesup; Chua, Bee-Lia; Hyun, Sunghyup Sean (2020): Eliciting customers’ waste reduction
and water saving behaviors at a hotel. In INTERNATIONAL JOURNAL OF HOSPITALITY
MANAGEMENT 87. DOI: 10.1016/j.ijhm.2019.102386.

Juvan, Emil; Dolnicar, Sara (2017): Drivers of pro-environmental tourist behaviours are not
universal. In JOURNAL OF CLEANER PRODUCTION 166, pp. 879—890. DOI:
10.1016/j.jclepro.2017.08.087.

Kiatkawsin, Kiattipoom; Han, Heesup (2017): Young travelers' intention to behave pro-
environmentally: Merging the value-belief-norm theory and the expectancy theory. In Tourism
Management 59, pp. 76—88. DOI: 10.1016/j.tourman.2016.06.018.

Manosuthi, N.; Meeprom, S.; Leruksa, C. (2024): Exploring multifaceted pathways:
understanding behavioral formation in green tourism selection through fsQCA. In JOURNAL OF
TRAVEL & TOURISM MARKETING 41 (4), pp. 640-658. DOI: 10.1080/10548408.2024.2325529.

Nosrati, S.; Altinay, L.; Darvishmotevali, M. (2024): Multiple mediating effects in the association
between hotels' eco-label credibility and green WOM behavior. In Journal of Hospitality
Marketing & Management. DOI: 10.1080/19368623.2024.2356524.

Schwartz, Shalom H. (1977): Normative Influences on Altruism11This work was supported by
NSF Grant SOC 72-05417. | am indebted to L. Berkowitz, R. Dienstbier, H. Schuman, R. Simmons,
and R. Tessler for their thoughtful comments on an early draft of this chapter. In Leonard
Berkowitz (Ed.): Advances in Experimental Social Psychology, vol. 10: Academic Press, pp. 221-
279. Available online at
https://www.sciencedirect.com/science/article/pii/S0065260108603585.

Schwartz, Shalom H. (2012): An Overview of the Schwartz Theory of Basic Values. In Online
Readings in Psychology and Culture 2 (1). DOI: 10.9707/2307-0919.1116.

Stern, Paul C.; Dietz, Thomas; Abel, Troy; Guagnano, Gregory A.; Kalof, Linda (1999): A Value-
Belief-Norm Theory of Support for Social Movements: The Case of Environmentalism. In Human
Ecology Review 6 (2), pp. 81-97. Available online at http://www.jstor.org/stable/24707060.

Tourism and the Sustainable Development Goals - Journey to 2030 (2018). Madrid, Spain: World
Tourism Organization (UNWTO). Available online at https://www.e-
unwto.org/action/showBook?doi=10.18111%2F9789284419401.

Turk, E. S.; Oshriyeh, O.; Iskender, A.; Ramkissoon, H.; Mercado, H. U. (2024): The theory of
sustainability values and travel behavior. In INTERNATIONAL JOURNAL OF CONTEMPORARY
HOSPITALITY MANAGEMENT 36 (5), pp. 1597-1626. DOI: 10.1108/1J)CHM-12-2022-1512.



Untaru, E. N.; Ispas, A.; Han, H. S. (2020): Exploring the synergy between customer home-based
and hotel-based water consumption and conservation behaviors: An empirical approach. In
Journal of Consumer Behaviour 19 (6), pp. 542-555. DOI: 10.1002/cb.1826.



	Introduction
	Literature Review
	The existing theoretical models, including the Theory of Planned Behaviour (TPB) (Ajzen 1991), Norm Activation Model (NAM) (Schwartz 2012, 1977), and Value-Belief-Norm (VBN) Theory (Stern et al. 1999), provide a foundation for understanding tourist be...
	Methodology
	Results
	The conceptual framework developed integrates social, emotional and situational factors as key determinants of behavioural intentions and their translation into sustainable actions. This model is based on the findings of the systematic literature revi...
	The influence of emotional factors on sustainable behaviour is significant. Eco-guilt, driven by awareness of environmental impact, motivates choices such as staying in green hotels (Ágoston et al. 2024; Choi et al. 2015). Similarly, pride in sustaina...
	Conclusion
	The developed framework integrates the three dimensions, emphasising their interactions. The interplay between emotional drivers such as eco-guilt and social norms is a key factor in amplifying sustainable decisions, while situational factors provide ...
	Publication bibliography

